
The ten principles of the United Nations Global Compact

Principle 1  Businesses should support and respect the protection of internationally proclaimed    

 human rights; and

Principle 2  make sure that they are not complicit in human rights abuses.  

Principle 3  Businesses should uphold the freedom of association and the effective recognition of    

 the right to collective bargaining; 

Principle 4  the elimination of all forms of forced and compulsory labour;

Principle 5  the effective abolition of child labour; and

Principle 6  the elimination of discrimination in respect of employment and occupation.

Principle 7  Businesses are asked to support a precautionary approach to environmental challenges;

Principle 8  undertake initiatives to promote greater environmental responsibility; and

Principle 9  encourage the development and diffusion of environmentally friendly technologies.

 Principle 10  Businesses should work against corruption in all its forms, including extortion and bribery.
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COP in Brief

Communication on Progress (COP):      See page 8 

goals through partnerships.

COP Elements:          See page 9  

Sharing and Posting a COP:      See page 12 
-

Benefits of Communicating progress:                                                              See page 14 
-
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How to Use this Guide

This guide contains 
-

Helpful Explanations:
-

 

Tips on Where to Begin: 

Examples: -

Relevant Global Reporting Initiative (GRI) Indicators:  
-

Additional Resources 
The appendix lists numerous publica-
tions that address the various issues and 
challenges associated with implement-
ing the United Nations Global Compact 
principles. 

?

t

e

Making the Connection,

Leading the Way 

-

 

 

How does this guide relate to the other Global Com-
pact COP publications?

-



COP Essentials
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What is a COP?
-

-

partnerships.

one
-

-
-
-

STEP ONE: Creating your COP

                  What is “ Sphere of Influence”?

Companies are asked to embrace, support and enact the 10 
principles within their “sphere of influence”. Perhaps the term 
is better described as spheres of influence, and envisioned as a 
series of concentric circles, where influence diminishes as the 
circles get bigger. The smallest circle includes a company’s 
core business activities in the workplace and marketplace. This 
is where a company has the greatest control in affecting ESG 
(environmental, social and governance) performance. The next 
circle covers the supply chain. Control is weakened here, but 
in some cases the influence can be significant. The third circle 
includes a company’s community interaction, social investment 
and philanthropy activities. And the final circle of influence is a 
company’s engagement in public policy dialogue and advocacy 
activities.

?

Core Business 
Activities

Supply 
Chain

Community
Interaction

Public Policy
& Advocacy

Decreasing influence



ELEMENT 1: Statement of Continued Support

A statement of continued support for the Global Compact in the opening letter  

-

-

        The Coca Cola Bottling Company of Ghana   

2006 COP

e

Public Policy
& Advocacy
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Element 2: Actions

 
engage in partnerships

COMMITMENT 
-

SYSTEMS -

-

ACTIVITIES 
-

-

            Talal Abu-Ghazaleh & Co. International (Egypt)   

or disability. 

2006 COP

e

           Li & Fung Limited (China)  
-

-

2006 COP

e

            Novartis (Switzerland)  
2006 COP

e

 Starbucks (USA)    

2006 Sustainability 
Report
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ELEMENT 3: Outcomes

-

 Starbucks (USA)    

2006 Sustainability 
Report
 

e
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STEP TWO: Sharing Your COP with Stakeholders

-

STEP THREE: Posting Your COP 
to the Global Compact Website

-

COP Deadlines and
Participant Status

one

-
. Companies with a “non-communicating” status

must submit a new COP to the Global Compact website in order to regain “active” status.

In case a company is listed as “non-communicating” during one year, it will be removed from 
 (or “delisted”).

that have been removed from the Global Compact after being delisted must send a 
formal letter to the United Nations Secretary-General re-committing to the initiative and submit a
current COP in order to rejoin the Global Compact.

Stakeholder Engagement
Effective implementation of 
the Global Compact principles 
depends to a large degree on 
stakeholder engagement. This 
is particularly relevant when 
developing or refining a company’s 
sustainability vision, policies and 
strategies; understanding and 
improving a company’s impact 
on society; and reporting. For 
example, the company’s leadership 
may decide to seek stakeholder in-
put while developing new policies. 
Stakeholder engagement can also 
be important in understanding the 
actual and potential impacts on 
society, both positive and negative, 
of a company’s operations. Stake-
holders can also be instrumental 
in helping a company determine 
which issues are most “material” 
and therefore should be a priority 
in a company’s implementation 
efforts. Finally, an increasing 
number of companies are involving 
many of their stakeholders in the 
reporting process and in helping 
to assess company performance 
more generally.

t



Notable COPs
-

1. Strong statement of continued support for the Global Compact
• Statement is signed by CEO, Chairperson or equivalent
• Statement is part of COP, not a stand-alone document

• Statement is linked to major actions or outcomes in implementing the principles

2. Clear and detailed description of practical actions taken in implementing the Global Compact 
 principles and/or in undertaking partnership projects in support of broader UN goals

• Materiality of issues is described

• Actions are fully described in a way that allows readers to learn from them
• A future plan of action (for the following year) has been outlined

3. Measurement of outcomes that allows for checking progress 

• Performance is shown for several years, allowing progress to be assessed

• Performance relates to the ten principles of the UN Global Compact

4. Reporting process ensures reliability, clarity and timeliness of information and  
 includes stakeholder dialogue
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Creating the Most Value with 
your COP

Process Effectiveness

Look for Connections

Content Quality

Be Complete
-

Provide Context

Ensure Relevance
-

-
-

t

What is Materiality?

A company is faced with a wide 
range of topics on which it could 
report. Relevant topics and indica-
tors are those that may reason-
ably be considered important 
for reflecting the organization’s 
economic, environmental, and 
social impacts, or influencing the 
decisions of stakeholders, and, 
therefore, potentially merit inclu-
sion in the report. Materiality is 
the threshold at which an issue or 
indicator becomes sufficiently im-
portant that it should be reported.

?



Make Your COP Accessible

 

-

 

Show Progress

Use Indicators

Credibility of Communication
Present a Balanced View

-

Provide Assurance
-
-

•

•

What is Assurance?

In the context of sustainability 
reporting, assurance refers to ac-
tivities designed to assess a report 
and the information it contains. An 
assurance process often results in a 
published statement describing the 
scope of the review, the methodol-
ogy used, the independence of the 
assurance body and any conclu-
sions and recommendations about 
the fair and reasonable presenta-
tion of information in the report. 
An external assurance can be con-
ducted by professional assurance 
bodies or stakeholder panels.

?
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Where Do I Start in Implementing the Global  
Compact Principles? 

-

-

-

Vision -

scenario planning.

Leadership  Driving the vision throughout the 
-

Empowerment 
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t

Vision

  Empowerment

Leadership

Resources
Policies
Strategy

     Processes
     Innovation

Impact on
People

Impact on
Value
ChainImpact

on Society

Reporting

Results

Enablers



 
Policies and Strategies  

-

and anti-corruption. 

Resources   

-

Processes and Innovation  

Impact on the Value Chain  

-

-

Impact on People    

but also on its productivity. 

Impact on society   

-

Reporting  
-

-

For more information on 
each step please see the
“How to participate”  
section of the Global  
Compact website.

?
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Communicating Progress

-

 

-

-

-

 

External Benefits 

relations exercise.

•
•

•

•
•

•

•

•

•

•

•
•
•

For More Information
We have gathered answers to the 
most frequently asked questions at 
http://www.unglobalcompact.org/

?
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Actions

COMMITMENT  

company, for example

 

SYSTEMS  

-
 

 
 
 
 
 

ACTIVITIES
Describe the practical activities undertaken in the past year to implement this principle, for 
example: 

         Novo Nordisk (Denmark)  

2006 COP

         Rio Tinto (UK) 

 2006 COP

       Sekem (Egypt) 

2006 COP

Human Rights
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e

eWhat are Human Rights?
 

Human rights are commonly 
understood as being those rights 
that are inherent to the human 
being (e.g., right to education, 
freedom of speech). The concept 
of human rights acknowledges 
that every single human being 
is entitled to enjoy his or her 
human rights without distinction 
as to race, colour, sex, lan-
guage, religion, political or other 
opinion, national or social origin, 
property, birth or other status.
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Outcomes 

PERFORMANCE
Describe impact of systems and outcomes of actions and progress achieved in regard to 
this principle, for example: 

 

 
 
 

•
•

         Petrobras (Brazil)   
 

         – 2006 Social and Environmental Report     

      Relevant GRI Indicators
HR 1

HR 2

HR 3

HR 4

HR 5 -

HR 6

HR 7

HR 8

HR 9

EC 5

LA 4

LA 6

LA 7 -

LA 8

LA 9

LA 13

LA 14

SO 5

PR 1

procedures.

PR 2

PR 8

H
um

an R
ights:   P

rinciple 1

e

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

An overarching set of policies and 
programmes addressing human 
rights and workplace standards
Training programmes (on-line or 
live) on how to respect human 
rights 
An ethics or complaints hotline 
that tracks and responds to 
employee and external concerns 
about human rights abuses 

Check with Procurement or Supply 
Management for:

Supplier/contractor pre-qualifi-
cation requirements regarding 
human rights
Any supplier audit or training 
programme and results of such 
programmes

Check with Public Affairs, Media, 
Government or Corporate Rela-
tions for:

Country-specific risk assess-
ments that include human rights 
issues
Joint educational or awareness 
programmes with non-profit 
groups or governments 
 

•

•

•

•

•

•

•

t
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Actions

COMMITMENT  

company, for example: 

 

SYSTEMS  

-

or uses security supplied by the State

 
 
 
 
 

ACTIVITIES
Describe the practical activities undertaken in the past year to implement this principle, 
for example: 

•

        H&M (Sweden) 

-
 2006 Corporate Social Responsibility Report

        Statoil (Norway) -

 2006 Sustainability Report

        LEGO Group (Denmark)  We see it as our responsibility to help ensure that our suppliers 

-

-

2006 Sustainability Report

Human Rights
 

e
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e

What is complicity?  

There are several types of 
complicity. 

Direct Complicity 
Occurs when a company actively 
assists, directly or indirectly, in 
human rights violations com-
mitted by others. An example 
of this is a company assisting in 
the forced relocation of peoples 
in circumstances related to 
business activity (e.g., to enable 
construction of a pipeline). 

Beneficial Complicity 
Suggests that a company 
benefits directly from human 
rights abuses committed by 
someone else. For example, 
violations committed by security 
forces, such as the suppression 
of a peaceful protest against 
business activities or the use 
of repressive measures while 
guarding company facilities, are 
often cited in this context. 

Silent Complicity 
Describes a situation where a 
company may not be assisting 
or encouraging human rights 
violations, nor benefiting from 
the actions of those that commit 
abuses, but is viewed as stay-
ing silent in the face of human 
rights abuses. There is debate 
as to whether simply being 
present in a country can amount 
to complicity in the human 
rights abuses being committed. 
The social perception of silent 
complicity can be significantly 
damaging to a company’s 
reputation and its relation-
ship with shareholders.  For 
example, inaction or acceptance 
by companies of systematic 
discrimination in employment 
against particular groups on the 
grounds of ethnicity or gender 
could bring accusations of silent 
complicity.

?
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        Anglo American (United Kingdom)    Report to Society 2005

Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example: 

•
•

 

       Relevant GRI Indicators
HR 1

HR 2

HR 3

HR 4

HR 5 -

HR 6

HR 7

HR 8

HR 9

SO 5

e

H
um

an R
ights:   P

rinciple 2

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

An overarching set of policies and 
programmes addressing human 
rights and workplace standards
Training programmes (on-line or 
live) on how to respect human 
rights 
An ethics or complaints hotline 
that tracks and responds to 
employee and external concerns 
about human rights abuses 

Check with Procurement or Supply 
Management for:

Supplier/contractor pre-qualifi-
cation requirements regarding 
human rights
Any supplier audit or training 
programme and results of such 
programmes

Check with Public Affairs, Media, 
Government or Corporate Rela-
tions for:

Country-specific risk assess-
ments that include human rights 
issues
Joint educational or awareness 
programmes with non-profit 
groups or governments 

•

•

•

•

•

•

•

t
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Actions

COMMITMENT  

company, for example: 
-

-

SYSTEMS  

-

-

 
 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

-•

•
•

           Telecom Italia (Italy)  

-

2006 COP

         Jaqalanka Group (Sri Lanka)  

2006 COP

          Areva (France)  -
2006 COP

Labour
 

What are Freedom of  
Association and  
Collective Bargaining? 

Freedom of association 
implies a respect for the right of 
employers and workers to join 
associations of their own choice. 
It does not mean that work-
forces must be organized or that 
companies must invite unions in. 
Employers should not interfere 
in an employee’s decision to as-
sociate, or discriminate against 
the employee or a representa-
tive of the employee because of 
such association. 

Collective bargaining refers 
to the process or activity lead-
ing up to the conclusion of a 
collective labour agreement. 
Collective bargaining is a volun-
tary process used to determine 
terms and conditions of work 
and the regulation of relations 
between employers, workers 
and their organizations. 

?

e

La
bo

ur
:  

P
ri

nc
ip

le
 3

e 

e

La
bo

ur
:  

P
ri

nc
ip

le
 3



Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

other relationship

 
 
 

•
•
•

          Fuji Xerox (Japan) 

2007 Sustainability Report

 

      Relevant GRI Indicators
LA 4

LA 5

HR 1

HR 2

HR 3

HR 5 -

SO 5

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

A freedom of association policy
Statistics on the number of 
employees that are represented 
by a trade or labour union
Arranged with a third party to 
conduct an external assurance 
of employee rights (e.g., a Fair 
Labor Association audit), and 
results of the audit 
Participated in an independent 
monitoring programme regarding 
labour conditions, and associated 
results
A procedure to investigate 
allegations of union-busting or 
wrongful termination of employ-
ees for union activity

Check with the Legal department for:
Results of collective bargaining 
conducted during the year

•
•

•

•

•

•

t

Labour:  P
rinciple 3

e
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Actions

COMMITMENT  

company, for example: 

SYSTEMS  

-

-

 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

-

-

•

•
•

•
•

        National Mineral Development Corporation Ltd. (India)  
2006 COP

          Gap (USA) 

2005/2006 Social Responsibility Report 

        Motorcare Lda (Mozambique) 

2005 COP

Labour
 

What is Forced Labour? 

Forced and compulsory labour 
were defined in ILO Convention 
No. 29, Forced Labour Conven-
tion, in 1930 as “All work and 
service which is exacted from 
any person under the menace 
of any penalty and for which 
the said person has not offered 
her/himself voluntarily.” 

The most extreme examples 
are slave labour and bonded 
labour; but debts, withholding of 
identity papers, or the lodging of 
compulsory deposits can also be 
used as means of forcing labour. 
Another form of forced labour 
is when workers are compelled, 
under threat of firing, to work 
extra hours to which they have 
not previously agreed.

?
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

 •  

 
 
 

         Belgo Siderurgia S.A. – Arcelor Group (Brazil)  

2006 COP

 

       Relevant GRI Indicators
HR 1

HR 2

HR 3

HR 7

SO 5

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

Awareness training for employ-
ees or community members
A record of checking lowest 
wage paid against regulated 
amount
A third party audit of your own 
or suppliers’ labour conditions 
and results of the audit (e.g.,   
number of suppliers excluded 
because of forced labour issues)
An independent monitoring pro-
gramme regarding labour condi-
tions, and associated results
Internal social audits (check for 
issues reviewed and number of 
audits)

•

•

•

•

•

Labour:  P
rinciple  4
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Actions 
COMMITMENT  

company, for example: 

 

SYSTEMS  

-

 
 
 
 
 

ACTIVITIES
Describe the practical activities undertaken in the past year to implement this principle, 
for example: 

-
bat child labour

-

•

       Grupo Nueva (Chile)   
-

Masisa Sustainability Report 2004 - 2005

          Sedexho Alliance (France)  

2006 Act as a Corporate Citizen Report

        IKEA (Sweden)  -

2006 Social and Environmental Responsibility Report

Labour

What is Child Labour? 

ILO conventions recommend 
a minimum age for admission 
to employment or work that 
must not be less than the age 
for completing compulsory 
schooling, and in any case not 
less than 15 years. Lower ages 
are permitted – generally in 
countries where economic and 
educational facilities are less 
well-developed. The minimum 
age is 14 years and 13 years for 
“light work”. The minimum age 
for hazardous work is higher at 
18 years. 

?
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

 
 
 

          Martha Tilaar Group (Indonesia)  – 2006 COP

 

       Relevant GRI Indicators
HR 1

HR 2

HR 3

HR 6

SO 5

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

Awareness training for employ-
ees or community members
A record of checking youngest 
employee age against regulations
A third party audit or indepen-
dent monitoring programme 
of your labour conditions, and 
results of the audit
Internal social audits (check for 
issues reviewed and number of 
audits) 

Check with Procurement or Supply 
Management for:

Supplier/contractor pre-qualifi-
cation requirements regarding 
human rights 
Any supplier audit or training 
programme and results of such 
programmes (e.g., number of 
suppliers excluded because of 
child labour issues) 

Check with Community Relations  
or the Corporate Foundation for:

Sponsorship of an education 
programme for community chil-
dren or other means (e.g., food 
subsidy) to keep children out of 
the workforce

•

•

•

•

•

•

•

e

Labour:  P
rinciple  5

  

t
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Actions 

COMMITMENT  

company, for example: 

SYSTEMS  

-

 
 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

-

-

•

         BGFIBANK (Gabon) 

– 2006 COP

         Copagaz (Brazil)   

– 2006 COP

         MAS Holdings (Sri Lanka) 

 – 2006 COP

Labour
 

What is Discrimination? 

Discrimination was defined in 
ILO Convention No. 111 in 1958 
as: “Any distinction, exclusion or 
preference made on the basis of 
race, colour, sex, religion, politi-
cal opinion, national extraction 
or social origin, which has the 
effect of nullifying or impair-
ing equality of opportunity or 
treatment in employment or oc-
cupation.” Since that time, addi-
tional considerations have been 
included in some jurisdictions 
(e.g., sexual orientation, marital 
status, physical ability except 
where identified as a bona fide 
occupational requirement).

?

e

e

e

La
bo

ur
:  

P
ri

nc
ip

le
 6



Outcomes

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

 
 
 

•

          Deloitte South Africa  

 

       Relevant GRI Indicators
LA 2

LA 13

LA 14

HR 1

HR 2

EC 7 -

SO 5

Where to Begin:

Check with your Human Resources 
or Employee Relations department 
to see if they have: 

Equal opportunity programmes 
(e.g., job placements, or skills or 
awareness training for employ-
ees or community members) that 
attempt to correct traditional 
forms of discrimination
Internal social audits (check for 
issues reviewed and number of 
audits)
A breakdown of employees by 
identified minority, potentially 
required for regulatory reports

Check with  Supply Management 
for:

A programme or partnership to 
aid minority suppliers 

•

•

•

•

t
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Actions

COMMITMENT  

company, for example: 

-
 

 
 

SYSTEMS  

-

within acceptable levels

 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

-
caution 

involved

•

         L’Oreal (France)   

Sustainable Development Report

        Carrefour (France)  

 

         Mitsui (Japan)  

2006 CSR Report

Environment
 

What is the  
Precautionary  
Approach?

The precautionary approach is de-
fined as: “ Where there are threats 
of serious or irreversible damage, 
lack of full scientific certainty shall 
not be used as a reason for post-
poning cost-effective measures to 
prevent environmental degrada-
tion.”

?
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

 
 
 

         Haier (China) 

2005 Environmental Report

 

       Relevant GRI Indicators
EC 2

EN 18

EN 26

EN 30

SO 5

Where to Begin:

Check with your Environment or 
Sustainable Development depart-
ment to see if they have: 

A greenhouse gas reduction 
strategy and results of related 
programmes 
An environmental auditing pro-
gramme and its results

Check with  Engineering for:
A rigorous qualification approach 
for introducing untested materi-
als, chemicals, or operating pro-
cedures, and results of reviews

•

•

•

t
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Actions

COMMITMENT  

company, for example: 

SYSTEMS  

initiatives

 
 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example:

-

suppliers or other private and public groups

•

        COSCO (China)  -

Cosco Sustainable Development Report

         Telefónica S. A. (Spain)  
-

2005 Corporate Social Responsibility Report

         Metito (United Arab Emirates)  -

sustainable livelihoods by decreasing energy needs and increasing water conservation. This year 

2006 CSR Report

Environment
 

What does greater envi-
ronmental responsibility 
mean to my business? 

resource productivity,  
eco-efficiency
cleaner production
corporate governance
life-cycles, business design, 
management systems
multi-stakeholder,  
active dialogue

•

•
•
•

•

?

e 
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example: 

         Westpac (Australia)  
-

 

       Relevant GRI Indicators
EN 1

EN 2

EN 3

EN 4

EN 5

EN 6 -

EN 7

EN 8 Total water withdrawal by source.

EN 9

EN 11
high biodiversity value outside protected areas.

EN 12

EN 13

EN 14

EN 15

EN 16

EN 17

EN 18

EN 19

EN 21

EN 22

EN 23

EN 24

EN 25 -

EN 26

EN 27

EN 28

EN 29

SO 5

-

-

Where to Begin:

Check with your Environment or 
Sustainable Development depart-
ment to see if they have: 

An environmental management 
system that includes pro-
grammes, procedures, improve-
ment plans, inspections/audits, 
and results
General environmental per-
formance data (e.g., on waste, 
emissions, energy and water 
use, spills, land management, 
penalties), for existing reporting 
to regulators  
Pollution prevention or reuse/re-
cycling programmes and associ-
ated results 

Check with  Maintenance  or Facili-
ties Management for:

Programmes to improve energy 
efficiency or reduce water use 

Check with  Community Relations   
or the Corporate Foundation for:

Sponsorship of a programme to 
improve environmental condi-
tions or increase awareness  

Check with  Supply Management    
for:

A partnership with suppliers to 
address environmental issues 
(e.g., packaging take-back, 
chemical use reduction) 

•

•

•

•

•

•

e

t

E
nvironm

ent:  P
rinciple 8
The Practical Guide to the United Nations Global Compact Communication on Progress            35



36 The Practical Guide to the United Nations Global Compact Communication on Progress            

Actions 
COMMITMENT  

company, for example: 
-

SYSTEMS  

-

are sustainable
 
 
 
 
 
 

ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

-

       Industrias Peñoles, S.A.B. de C.V. (Mexico) 
-

2006 Sustainability Report

       BMW (Germany)  

2007 Sustainability Report

        Diageo Plc (UK)  -
-

2006 Corporate Citizenship Report

Environment
 

What is meant by an  
“environmentally  
sound technology”? 

 ESTs are those that:
“...protect the environment, 
are less polluting, use all 
resources in a more sustain-
able manner, recycle more of 
their wastes and products, and 
handle residual wastes in a 
more acceptable manner than 
the technologies for which they 
were substitutes. [ESTs] are 
not just individual technologies, 
but total systems which include 
know-how, procedures, goods 
and services, and equipment 
as well as organizational and 
managerial processes.” (Agenda 
21, Chapter 34)

e

e
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

        Cadbury Food Company China  

 
2006 Corporate and Social Responsibility

 

       Relevant GRI Indicators
EN 2

EN 5

EN 6 -

EN 7

EN 10

EN 18

EN 26

EN 27

EN 30

SO 5

Where to Begin:

Check with your Environment, Sus-
tainable Development or Supply 
Management department to see if 
they have: 

Examples of pilot projects with 
local learning institutions, or if 
your company has sponsored a 
chair or special programme at a 
university 
A collaboration with a non-profit 
group or government to share 
company learnings widely (e.g., 
on technologies successfully em-
ployed to reduce waste, improve 
energy efficiency, remediate 
contaminated sites) 
A partnership with suppliers to 
develop and utilise environmen-
tally friendly technologies

Check with  Community Relations   
or the Corporate Foundation for:

Sponsorship of a programme for 
sharing technology (e.g., water 
sanitation, energy efficiency) in 
developing countries where you 
operate  

Check with Product Development or 
the Business Units for:

Research and development pro-
grammes dedicated to develop-
ing new environmentally friendly 
products or services 

Check with Maintenance or
 Facilities Management for:

Programmes involving technolo-
gies to improve internal energy 
efficiency or reduce water use 

Check with New Product Develop-
ment, Marketing or Engineering for:

Product/service development 
activities that incorporate or 
capitalize on an environmentally 
friendly technology component

•

•

•

•

•

•

•

e
t
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Actions

COMMITMENT  

company, for example: 

SYSTEMS  

 
 
 
 
 
ACTIVITIES
Describe practical activities undertaken in the past year to implement this principle, for 
example: 

•  Dealing with agents and business partners
•  Dealing with incidents

countries where you do business 

        De Beers (South Africa)  -

 
Report to Stakeholders 2005/6

         BP (UK)  

2006 Sustainability Report

        ESKOM (South Africa)  
2003 COP

Anti-Corruption

including extortion and bribery 

What is meant by 
corruption?

Corruption can take many forms 
that vary in degree from the 
minor use of influence to insti-
tutionalized bribery. Transpar-
ency International’s definition 
of corruption is “the abuse of 
entrusted power for private 
gain”. This can mean not only 
financial gain but also non-finan-
cial advantages.

… what about extortion?
The OECD Guidelines for 
Multinational Enterprises define 
extortion in the following way: 
“The solicitation of bribes is the 
act of asking or enticing another 
to commit bribery. It becomes 
extortion when this demand is 
accompanied by threats that 
endanger the personal integrity 
or the life of the private actors 
involved.”

... and bribery?
Transparency International’s 
Business Principles for Counter-
ing Bribery define “bribery” in 
the following way: “Bribery: An 
offer or receipt of any gift, loan, 
fee, reward or other advantage 
to or from any person as an 
inducement to do something 
which is dishonest, illegal or a 
breach of trust, in the conduct of 
the enterprise’s business.” 

The UN Convention against Cor-
ruption adopts the widest notion 
of corruption, which goes well 
beyond the traditional forms of 
bribery and embezzlement both 
in the private and public sectors. 
By global standards, corruption 
also means trading in influence, 
abuse of functions, illicit enrich-
ment, obstruction of justice, 
laundering and concealment of 
ill-gotten gains.

?

e

e

e
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Outcomes 

PERFORMANCE
Describe impact of systems, outcomes of actions and progress achieved in regard to this 
principle, for example:

         Tata Motors (India) 
2005-2006 COP

 

       Relevant GRI Indicators
SO 2

SO 3

SO 4

SO 5

SO 6 -
tions by country.

Where to Begin:

Check with your Human Resources 
or other relevant department to 
see if they have: 

A training programme for all or 
certain employees regarding how 
to identify bribery and corruption  
A code of business conduct and 
ethics, that includes a require-
ment for employees to review 
and sign off on the code regularly  
An ethics “hotline” for reporting 
suspected violations, and associ-
ated use statistics  
An investigations procedure that 
addresses violations, and associ-
ated results of investigations 

Check with Government Relations, 
Supplier Relations or Customer 
Relations for:

Partnerships that promote 
awareness of the issue   

Check with Legal Department  for:
A ny decided cases of bribery and 
corruption that can be disclosed  

•

•

•

•

•

•

t

e
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02-03 03-04 04-05 05-06

Concerns received 107 46 95 125

Concerns resolved 98 38 65 86

% resolved 91.6% 83% 68% 68.8%
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-
-

positive change.

• Partnership description
• Concrete actions taken 
• Outcome or impact of the partnership

     What are partnerships?    

 “UN and enhanced cooperation with the private sector”
   Report of the Secretary-General, 18 August 2003

-

• Advocacy and policy dialogue -

• Social investment and philanthropic 

• Core business partnerships -
-

Partnerships for Development 

P
ar
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r 
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      How to Assess and Communicate on the Impact of Projects?
      The Partnership Assessment Tool (PAT)

-

• Alignment of objectives and values
• Internal partnership management
• External partnership management
• Multiplier effects and scalability
• Environmental impact
• Socio-economic impact
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?

t

?
What are the Millennium 
Development Goals?

The Millennium Development 
Goals (MDGS) are eight goals 
to be achieved by 2015 that 
respond to the world’s main 
development challenges.

Goal 1: Eradicate extreme 
poverty and hunger

Goal 2: Achieve universal 
primary education

Goal 3: Promote gender equal-
ity and empower women

Goal 4: Reduce child mortality

Goal 5: Improve maternal 
health

Goal 6: Combat HIV/AIDS, 
malaria and other diseases

Goal 7: Ensure environmental 
sustainability

Goal 8: Develop a Global Part-
nership for Development



Partnership description

 

• Partners involved

Actions
-

-

Outcomes

Partnerships for Development 

P
artnerships for D

evelopm
ent 

         China United Telecommunications Corporation (China) 

-
-

COP 2006

e

          Stora Enso (Finland)e

          SN Power Invest (Norway)  

-

e
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Appendix: Additional Resources

 

GENERAL
2007 Global Compact Annual Review

-

 
After the Signature - A Guide to Engagement in the Global Compact

Inspirational Guide to Implementing the Global Compact

Inspirational Guide to Implementing the United Nations Global Compact – Africa 
-

Global Leadership Network (GLN) Global Compact Implementation Tool 

-

-

Your Guide to the Global Compact – A Resource Package

Raising the Bar – Creating Value with the United Nations Global Compact
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HUMAN RIGHTS AND LABOUR
Embedding Human Rights in Business Practice II

Human Rights and Business Learning Tool 
-

Human Rights Framework 
-

Human Rights Impact Assessment Guide 

A Guide for Implementing Human Rights into Business Management

ILO-IPEC Guidelines for Developing Child Labour Monitoring Processes 
-

Embedding Human Rights in Business Practice

ENVIRONMENT
Caring for Climate: Tomorrow’s Leadership Today -  

-

The CEO Water Mandate

-

The Global Compact Environmental Principles Training Package
 

Talk the Walk – Advancing Sustainable Lifestyles through Marketing and Communications

-
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ANTI-CORRUPTION
Business Against Corruption – Case Stories and Examples

Business Against Corruption - A Framework for Action

Business Fighting Corruption: Experiences from Africa
-

-

PARTNERSHIPS
Business Guide to Partnering with NGOs and the UN

-

Enhancing the Value of UN-Business Partnerships: A Tool to Assess Sustainability and Impact 

Joining Forces for Change: Demonstrating Innovation and Impact through  
UN-Business Partnerships

Business UNusual – Facilitating United Nations Reform Through Partnerships

-

COMMUNICATION ON PROGRESS
The Practical Guide to the United Nations Global Compact Communication on Progress 
(COP) – Creating, Sharing and Posting a COP

 
Making the Connection: 
The GRI Guidelines and the Global Compact Communication on Progress

Leading the Way in Communication on Progress

OneReport COP Publisher
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FINANCIAL MARKETS
New Frontiers in Emerging Markets Investment

 
Principles for Responsible Investment

Communicating ESG Value Drivers at the Company-Investor Interface

Investing for Long-Term Value: Integrating environmental, social and governance value 

Who Cares Wins: One Year On

Who Cares Wins – Connecting Financial Markets to a Changing World

EDUCATION
Principles for Responsible Management Education

BUSINESS IN ZONES OF CONFLICT
-

LOCAL NETWORKS
Local Network Report: Deepening Engagement at the Local Level

-

 
Facilitating High-impact Global Compact Networks – A Practical Guide

SMALL- AND MEDIUM-SIZE ENTERPRISES
UN Global Compact Operational Guide for Medium-Scale Enterprises

REAP - Responsible Entrepreneurs Achievement Programme

     
the principles for 

responsible management 
education
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Notes



The ten principles of the United Nations Global Compact

Principle 1  Businesses should support and respect the protection of internationally proclaimed    

 human rights; and

Principle 2  make sure that they are not complicit in human rights abuses.  

Principle 3  Businesses should uphold the freedom of association and the effective recognition of    

 the right to collective bargaining; 

Principle 4  the elimination of all forms of forced and compulsory labour;

Principle 5  the effective abolition of child labour; and

Principle 6  the elimination of discrimination in respect of employment and occupation.

Principle 7  Businesses are asked to support a precautionary approach to environmental challenges;

Principle 8  undertake initiatives to promote greater environmental responsibility; and

Principle 9  encourage the development and diffusion of environmentally friendly technologies.

 Principle 10  Businesses should work against corruption in all its forms, including extortion and bribery.

Published by the United Nations Global Compact Office | unglobalcompact.org
contact:  unglobalcompact@un.org
August 2009  |  5M

Creating, Sharing and Posting a COP
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