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SUMMARY

1. The paper is organized in two parts.  The first part presents the Istat case
drawing on the recent development of three groups of tools - internet, publications,
events - called new, old, odd media, determined by more dynamic Internet related
instruments. The three tools are analyzed, outlining the continuous development in
order to meet user needs, through a "fine tuning" process.

2. Istat first used the Internet to communicate and disseminate statistical
information in 1996; in May 1998 the Istat web-site was redesigned, taking into
account comments, suggestions and advice from several sources.  At the end of 1999
further changes were made.  In 2000 the fourth release will be available, the main
aim being the creation of a single easy access to data available on the Internet, in
spite of the growth in the amount of information.

3. The publications (more than 120 volumes per year), redesigned from the mid-
1990s, are continuously revised to offer better data quality, increase their
readability and improve specific details related to specific publishing issues.  In
addition to paper publications, electronic media, floppy disks and CD-roms, are
offered, thus assuring a release time cut and the possibility to process a large
amount of data.  In 2000, Istat products will be distributed all over the country by
a private company.

4. The overall supply includes more than 100 press releases, Note rapide and
Statistiche in breve, information on specific topics is released in a timely manner,
before volumes are printed.  In 1999, the radio was used again, with communications,
weekly programmes and interviews based on daily events.

5. Since the 1950s, Istat has been attending all events that could favour the
access to statistical information, redefining their role within dissemination

                                                       
1 Prepared by Vincenzo Lo Moro and Gerardo Giacummo.

GE.00-30674

STATISTICAL COMMISSION AND
ECONOMIC COMMISSION FOR EUROPE

CONFERENCE OF EUROPEAN
STATISTICIANS



CES/SEM.43/27 (Summary)
page 2

activities and underlining that the direct contact with users is still required and
that Internet cannot replace the direct contact.

6. In the second part, the general dissemination strategy to be adopted in the
future is discussed.  This issue is analysed from an "informational approach"
assuming that statistics are basic assets to the information society and that
individuals and communities use statistics to limit information uncertainty in
making decisions.  Official statistics and government statistics fulfilling this
task, by providing figures and data, have a number of characteristics:
- for public goods (no advantage for private production; non-exclusion in the

majority of cases);
- for merit goods (it increases social consciousness, raises education and helps

in making emergency decisions);
- for equity (citizens share the same amount of information);
- for common goods (as they are used in the production of all the other goods).

7. Information such as statistics, structured in complex information systems,
differs from traditional goods and market services in three ways:  difficult
definition of exclusion systems, difficulties in having transparent exchanges, and
difficult recovery of investments.  Statistical information processed for the whole
community is affected by the same type of problems.  As a matter of fact, these
difficulties have become greater and more widespread in the «information society».

8. The informational approach proposed implies a different development and new
relationships with partners based on mutual satisfaction besides institutional and
economic issues.  It should be taken into account that the outside world approaches
public statistics to fulfil specific needs.  Everybody would benefit from the
fulfilment (as much as possible) of these needs.  Moreover the informational
approach affects dissemination and communication policies and, to a larger extent,
production and internal organisation processes.

9. Limiting our attention to dissemination policies, it is possible to shift from
a positive level to a suggesting one.

10. The three sets of instruments we have described, detailing their "fine
tuning", would be further developed in the future along a path that has already been
determined by current choices.

11. New media will be disseminated mainly on-line replacing traditional volumes,
and innovations in electronic products will be adopted.  Data access and their re-
dissemination will be made available in two ways:  one free and the second, with
more detailed information, for a fee.

12. The introduction of banners on our sites will be considered, as it could
become a self-financing source to support site implementation and management.

13. Statistical data produced by the national statistical institutes of the
European Union should be available at a site disseminating comparable and harmonised
data.  Two access levels should be established as well.

14. The limited issues of old media, mainly for historical documentation purposes,
will be integrated by printing on demand.

15. Books will play a new role, owing to partnership aiming at increasing the
value of content and design.  Licence agreements with private companies will ensure
a wider circulation of publications.

16. Odd media events would still be important occasions to meet users and
stakeholders and to evaluate products and services.  Events are a way to broaden the
relationship between citizens and official statistics. Information centres play a
key role, as they represent the place where statistical information can be accessed
and because producers and consumers of statistical data can meet there.
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17. A central management is required to disseminate services all over the country
and a call centre would be used to ensure the uniform handling of users, training of
regional centre operators and a professional approach to complex requests.


