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61 'Cdnsumer U~ions {~ategorY 'III

The eighth 'Congre'ss of the International Organization of Consumers'
Unions (IOCU) held in Sidney, Australia in March 1975 applauded tbe
action ot the United Nations General Assembly in proclaiming
International Women's Year and pledged its 'lull support to the goal
ot equality ot men and women in social, economic and political spheres
ot activity.

The lOCU, through more 'than lOO-affiliate's in some 60 nations was
not content to give formalized applause to the equality concept. Our
Congress sought out distinctive ways in which!women ~ight supply
energetic and etfective leadership to ',the new consumerism which is
today sweeping through the nations otthe world, old and neW., demanding
an end to fraud and deceptive practices, s~eking to educate consumers
to till an effective role in combating inflation, and insisting on high
product sta~dards in the market place. This new consumerism is
developing a' new and effective thrust in the economic and sociai
development of new countries as well as old.

While it is true that the consumer movement began in- the
industrialized world, it is not limited, as many believe, to th, middle
class industrialized countries. As our members in developing countries
ot Asia and the Pacific, Africa and the Caribbean and Latin America
will testify, the need for organized activity on behalf of ~onsumers

is even greater in the newly developing countries and in rural areas,
wherever cash is used to exchange ,labour for goods, Whether these are

'simple tools for agriculture, seed, sewing machines, housing materials,
pots, food or medicine'. In the developing countries as well as in the
developed~ markets are flooded with competing products and even the
most sophisticated buyer is helpless in making appropriate' selections
and comparative evaluations without adequate intormation and protection.
Conversely~ multinationals or domestic agents with exclusive rights
often control markets leaving no choice to the buyer. The need 'for
consumer protection on an organized s'cale extends to all levels 'of
development.
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Aware that International Women's Year affords an extraordinary
opp o r-t un Lcy for women to assume leadership in national consumer
organizations and in the legislative efforis to create a new balance
betwe~~'~TDducers and consumers, our IOCU Congress resolved to ask
~he Secretary-General of the United Nations to promptly pr~pare and
1ssue a report on consumer protection in Member States of the United
Nations. This report would assess the adequacy of existing laws and
of their enforcement; it would spell out the rights and obligat~ons
of sellers and buyers and would indicate the extent by which consumers
suffer from adulteration, manipulation, fraud and inflationary price
practices in;':t4e! market place. I~.: :wq~;ld'Lnve n t o r-y the adequacy of
laws relating to packaging and labe$~ing. ~~~. to the establishment of
standards for foods and other consumer necessities. It proposes that
the EconQm.i;~::a;D:4.::.Soci:a,l.Coup,.c,Ll:aPP.QiLnt. ,:all.):.~;xpert Group ..t o, prepare for
cons Lde r'a t i o'ii,,·tiy· 't'he... Gen~ral':''A's Serii'E-:ry"'~":~-<i-a-el co de 0'1' c o n s'umer prote ction
practi ce sand that-··t'1l'e"'Uni t ed Nat-::toi~il-~''G':~rieral As s emb Ly , in turn,
recommend adoption of such a code by Member States and establish a

'c:' .Con s ume r-.. ·PrQt'e-et.ion .Ag.ency. -t c lV.oni,to.r .t he ·effecti v e ne s e.vor. ,its programme.
If, the :pT:lii;.ed. Na.t,i:ons. ...c~np;ring w.it.)::lin i~s purview the establishment of
minimum ..;L,aq;Qur s:tapda:rd.~,.:::t-,o ...stpp .Labouv etcPloitation, it can s u r eLy
tackle, the. e q u a L'Ly Lmpo rt ant; que st ion .o f El.stabli·shing b a s i c· cons umer

" ..s t an d e.r d s. -to p r even t. ·:i,nflatiG.n., 'pr()duc.t adulte'rat~on, short ·weighting
and the deception of the consumer.

Prob,ably .pece-use v ome n .. have been most d i r.e c t Ly victimized, women
have p Layed a. maj-or r o Le. in the consumer mo v.erae n t-, as organizers,
Lobbyis t s, a d v i s e r s to GC'T:t'i.;rnmen·ts, and directors of c.on sume z-s a.f f'a i r s
b ureaus ,w·.here: thFse e x i s t .. ,?V-amen as. leader's -Ln this movement on 'an

" .e q u.a L b as i s . w,j"tlt men can by· .expand~ng their effort.~:,.to every part o;f
.; theglob~, help, 1;0 ensure ·:th'a·t. basic ne c e s sLt Lee va ne jke.pf at low prices,
.:.that .h-I gh ·standar..ds of' e.qu a.Lti ty are enforce'd in a Ll ..services: goods

and pr.o d u c t s , th~t weights and me a s ur-e s. a r e accurat'.e l' that'- free.an.:d
'truly, informed choice is BVBi. .lable to every indi v Ldua l, , that rightB::
are pr6tected and enforced in law against fraud, deceit, an~ market
manipUlation and that each pers0n has a right to participation ih
making pplicie~ affecting consumer affairs on· community, State $nd
national. levels. Women h ave recognized that the c o n c e p t; 'of .d e veLc pme n't

;::: ...;i£\··:i~.e.~n.i~·gie6se.xce.pt:.as it is related. to the ..imp:t()vem~nt: of.. :the .quality
q;f, i1 ,i re .,., i·'.,· .. ,

~. :':.... ~. rrhe: :.con$Umerm0vement has prov·id.ed a spr.:i.l~gboard for' wome n to enter
.', ..i~to th.e mainstream of,eq'Cl:nomic .·a:nd po Ld t i.c a L a c t-Lv i t.y . Tt remains, .'3,

, ;.·i:priru-;board.;in. ·de:v.el.oping a nd dcyelppedcou.ntr.ies .a s a training g::.cund
" ,.: .:tof'ami li ari ze w.q.m:ep..wit:n ',c ommun I ty., s.t,ate, n.a;t.i:onal and int erne.t,l anal

e.c o.nomd c realitiep ..... ,By involving th.en'fs~,lve.s ip, st h i s v Lt.aL. caus e women
not .o n Ly take .e, $,t~I!-~ ~ut of s t e r-e o t-y p e.d- o r, t.ra.diti-onal -roLe s i.nt{) ,
,leader.ship r o Le s., '.~,i.~t~ .a r e able. tout ili z.e the ir._ s p eci a L. ·knowled.ge .g ad n e d
over thecentur.ies as homen:.akers to Lmpr-o v e . the.. human .c o n d i tion .as.a
whole' .and to adv·a.ncethe, caus e 'of human rights :.o.f ..wh.ich.consumer. rights
are an Lnte g r-aL pp..·ri'.· '. . '.,..




